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Xavier Rolet (right), Chief Executive of 
the London Stock Exchange, and      
Angela Knight , his counterpart at the 
British Bankersô Association, headed 
an illustrious field of  speakers at the      
Securit ies Industry Conference          
organised by Goodacre UK. 

 

The 2009 Daily Telegraph Wealth 
Management Awards were also      
presented at the conference, which 
was held on October 2nd at the Royal Bank of Scotland       
Auditorium in Bishopsgate. The awards were chosen by private 
investors voting on the Stockbroking Guide website, 
www.stockbrokingguide.com. 

 

Winners received their awards from Carol Thatcher , who  

entertained the audience with anecdotes about her parents, 
former Prime Minister Baroness Thatcher and the late Sir Denis 
Thatcher, as well as tales of her own rainforest adventures on 
Iôm a Celebrity, Get Me Out of Here. 
 

 

Ms Knight (left), who has rarely been 
out of the news since the banking crisis    
began, talked about ñBringing       
Credibility Back to the Banksò, while Mr 
Roletôs subject, ñResponding to       
Customer Needs in a Changing       
Marketò, was given added topicality by 
talks  between the LSE and the owners 
of Turquoise. 
 

 

Peter Swabey Company Secretary of 
Equiniti Financial       Services, discussed developments in gov-
ernance, particularly as they related to institutional sharehold-
ers. Andrew Simpson Head of Product Management at 
EuroCCP, demonstrated how competition had brought tariffs for 
clearing down dramatically. 

 

Dominic Tayler , Investment Director UK SIP at Cheviot Asset 
Management, gave tips on how wealth managers could build 
confidence and relationships with clients. 

 

In complementary presentations, Paddy 
Osborn (left), Technical Analyst at Beta Group, 
showed the benefits of avoiding emotions by 
sticking to technical trading techniques, while 
Gerald Ashley,  Managing Director, St Mawgan 
& Co, considered the lessons that can be  

 
drawn from the many ways that history repeats itself in a     
characteristically provocative talk, ñFour Markets and a        
Funeral?ò 

 

John Hemming (right), Liberal Democrat MP 
for Birmingham Yardley and founder of JHC 
plc, leading provider of settlement systems to 
stockbrokers in the UK, told of some of his 
campaigns and achievements as a           
backbench MP. 

 

The conference was opened by Stephen Pinner , Managing 
Director of Goodacre UK, and hosted by Clay Harris , creator of 
the former Mudlark column in the Financial Times. 
 
Jonathan Jelley  of RBS told the conference 
about the work of the Soldiers, Sailors, Airmen 
and Families Association (SSAFA Forces Help). 
Money was raised for the charity afterwards at a 
champagne reception sponsored by Accendo 
Markets. 
 

Steve Tucker, Managing Director BETA Global commented; 
ñThis was the second year that Thomson Reuters sponsored 
the Securities Industry Conference. Once again we were de-
lighted to be involved in this well organised and professional 
event that brings together all the key players from the wealth 
management industry.ò 
 

The Securities Industry Conference was sponsored by         
Accendo Markets, Broadridge Financial    Solutions, Cheviot 
Asset Management, peterevans, MBA Systems, Vestra Wealth, 
Proquote, OMX Securities and Thomson Reuters-BETA Global. 
 

The winners of The Daily Telegraph Wealth Management Awards are 

announced on page 5. 
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Finding out that I had won The Daily Telegraph Wealth  
Management Award for Best Commentator 2009 was a pleasant 
surprise. It is certainly a far cry from driving the Sackville Punt!  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Hang on, what is the Sackville Punt and what has it got to do with 
this article? Well, Goodacreôs brief for this column was fairly wide. 
I was to write a piece about ñbeing meò. So here is a whistle-stop 
tour of how I went from driving the Sackville Punt (pictured) to 
being a BBC Presenter. 
 
Early Australian years  
 
I am 16 years old. Sitting in the cabin of the punt, I am the driver 
of the ferry in charge of transporting  cars backwards and        
forwards across the Hawkesbury River.  This was my weekend 
job and I was working my usual Saturday night shift.  Goodness 
only knows what the council was thinking leaving this task to a   
teenage boy! 
 
Late at night, if there were no cars to pick up on either side of the 
river, I would park the punt several metres off shore.  Watching 
too many horror films as a kid, I thought someone might creep on 
board and kill me!  This was the reason why I used to take  my 
little air rifle on board with me. Sitting on a river in the dead of 
night (in the middle of nowhere) with not a soul around was ex-
tremely scary!  Although, when I think back, I am not sure what a 
pellet gun was going to do to protect me.  However, I did know 
that I could not rely on the  alcoholic Ferry Master (good old 
Paddy), so my little air-rifle just made me feel that little bit more 
secure! 
 
Most shifts I would sit in front of the little kero heater and think 
about school, what I was going to do with my life and how I was 
going to break away from the outer Sydney bush land. In particu-
lar, I was curious how I was going to see and experience the 
world!   
 
The Exchange Years  
 
Fast forward one year and I was on a plane heading to San Fran-
cisco for a 12 month ñstintò as an exchange student. The rest (as 
they say) is history! 
 
Not to bore you with all the details (more to give you a flavour of 
the path I travelled getting to where I am today), I did the 
ñexchange studentò thing and the ñbackpacking-around-Europeò 
thing.  I also lived in Manila setting up conferences for my mum 
(who was a fashion designer at the time), undertook one year as  
a ñMannyò in Paris for the Chief Editor of Elle Magazine (before 
the word Manny even existed!) and worked as a tour guide to US 
high school kids travelling Europe for the summer.  I graduated 
college in California (Menlo College) with a degree in Media  
Studies and Broadcast Journalism, Magna Cum Laude. 

The Media Years  
 
It is perhaps clear that I developed ñitchy feetò at a very early age. 
Until recently, the need to travel continued to shape my media  
career - two years as a six oôclock news reporter in Australia, two 
years as the European Bureau Chief for Paramount Pictures Real 
TV in the US and Europe and two years as a News Anchor for 
NBC and CNBC based in a bureau in Copenhagen. 
 
The BBC Years  
 
Eight years ago however, I walked through the doors of the be-
loved British Broadcasting Corporation and was hired as a news 
anchor on BBC World Television. I was simply in the right place at 
the right time, which Iôve since learned is crucial in this industry.  
Iôm still not sure which path has been the most challenging... the 
one that led me here or the one Iôm treading now! 
 
Having an Australian accent and broadcasting on the BBC has 
not always been the easiest of tasks.  In fact, for the first few 
years working for BBC World, I was told that I could not break into 
BBC domestic television because studies had been done which 
showed that the British donôt like their news being delivered by 
Antipodeans! However (finally!), after six years presenting on the 
networks global channel, I was given the break by a wonderful 
new editor for the BBCôs Breakfast program (Alison Ford).  
 
Since then I have been doing one or two mornings a week on 
Breakfast and BBCôs News Channel breaking the morning silence 
in millions of households across the UK.  I love my job and I love 
the varied topics. For me, live television is one of the most excit-
ing things I could ever do! 
   
I enjoy delivering the markets, explaining what moves them and 
what drives the global economy on a macro and micro level. The 
financial news I present is fascinating! In fact in some ways this 
kind of news is more important to all of us than general news.  My 
aim is for  people who would not usually be interested in the finan-
cial markets and money matters to understand that what happens 
in the corporate world affects each and everyone of usé. Or 
more to the point it effects whatôs in our pockets!   
 
Over the years, I have also learnt that if this kind of news is deliv-
ered with a bit of ñumphò, energy and enthusiasm then I could get 
people who typically did not watch business news to stay tuned!  
So that has always been my goal and will continue being so.  Not 
to dumb business and finance down, but to make it approachable 
for those that wouldnôt normally watch and listen.   
 
I am just thankful that I had so much time on the Sackville Punt to 
reflect what I was going to do when I ñgrew upò, or else I may 
never be here on your television screens today. 
 
P.S. I understand I have a style that 
people either like or absolutely hate! I 
very much understand that!  Iôm afraid I 
canôt change the way I am, who I am 
or my energy and the way I present. 
But for those that fall in the latter 
camp, I promise Iôll try to be a little 
quieter in the mornings! Ssshh 
 
Find out more about Aaron: 
www.aarontv.com 
  

 
    

 
  Aaron Heslehurst with Carol Thatcher 

 

From Sackville and Beyond 

http://www.aarontv.com
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A recent survey held in advance of the Daily Telegraph Wealth Management Awards provided important clarification regarding the 
private retail investorôs mind-set, attitude and behaviour towards trading. When examining these points its worth asking whether we, as 
the industry providers, are truly listening, both in substance and in practice. 
 

óExecution onlyô now represents almost two-thirds of all trades (59.8%). One may justifiably assume this relates to online trading,     
taking into account that 56.3% said that an óonline serviceô is vital to their stockbroking needs. The widening gap between óExecution 
onlyô and óAdvisoryô highlight investors changing capabilities. óDiscretionaryô, once the preferred channel for trading by the private retail     
investor, now limps in at 12.6% of all trades.  
 

Behavioural data shows that 59% of investorôs attitude towards investment risk has changed in recent months due to market volatility 
plus other stated needs. One statement that came from the survey was ñIt is important that I receive regular marketing material about 
new products/latest newsò. This was not an uncommon theme and is testament that the private retail investor is driving their trading 
portfolio and taking matters into their own hands. 
 

Over 44% of respondents used varying words that relayed ótrustô (some specifically) as a major factor that greatly influences their 
choice of stockbroker. Costs/fees were the main drivers for 22% whilst 31% said that service, óease of usageô, óaccess to information/
newsô were their main influencers. It is worthy of note that in another question, 87.3% of all respondents said that they regularly read 
and/or listened to industry commentary.  Ergo the three factors that brokers should be working upon to acquire and retain their clients 
are: 
ǐ Reputation 
ǐ Service deliverable / Information 
ǐ Costs 
 

Reputation is directly linked to branding issues, involving complex marketing communications strategies through-
out the whole organisation, no matter what the industry. Service deliverables sit within the brand operation and 
access to the right information is driven by insight marketing. Costs are part of benchmarking and competitor 
research which sits within marketing. Admittedly I am bundling the issues in a very simplistic manner, but to suc-
ceed in todayôs market, Stockbrokers/Wealth Managers need to use the experiences and skill sets that market-
ing can deliver and not just assume that the clients will be attracted to them by magic. The investors need to be 
wooed.   
 

To find out more about Annamariaôs services please contact copywriting@goodacreuk.com                 Annamaria Mignano 

2009 Investor Survey: Ignore at your peril!  
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The 2009 Daily Telegraph Wealth Management Awards ceremony took place in 
the afternoon of the Securities Industry Conference and was hosted by Clay Harris 
(ñMudlarkò) and presented by Carol Thatcher.  
 
In the Daily Telegraph Wealth Management Awards, based on investorsô online    
voting and vetted by an independent panel of experts, Matt Rickard , Head of     
Dealing at Hargreaves Lansdown, was named Wealth Manager of the Year, and 
Charlie Mills  of Credit Suisse, picked up the Research Analyst of the Year award. 
 
Aaron Heslehurst  of the BBC was voted Best Industry Commentator. Mr       
Heslehurst presents World Business Report on BBC World as well as business 
news on BBC Breakfast and the BBC News Channel. His father, visiting from     
Australia, was present to see his son given the award by Ms Thatcher. 
 
St. Jamesôs Place won two of the 11 corporate awards, for Best Performing Fund 
(an award sponsored by Cheviot Asset Management) and for Best Marketing    
Material. 
 
Collins Stewart Wealth Management  regained the award for Best Stockbroking 
Discretionary Service that it won in 2007, and Cheviot Asset Management  was 
recognised for Best Stockbroking Advisory Service. Halifax Share Dealing  won 
the award for Best Execution-Only Service for Equities. 
 
There were two repeat winners: Accendo Markets  for Best Derivatives Service 
and, for the third year, Sippdeal for Best SIPP Administration Service. Other 
awards went to Bestinvest  (Best ISA Administration Service), JN Financial  (Best 
Execution-Only Service for CFDs), Brewin Dolphin  (Best Market Newsletter) and 
Vestra Wealth  (Best New Company). 
 
Kampik Wan  of Brewin Dolphin received the fifth annual Mudlark Award for        
Exceptional Performance in the Back Office, chosen by the eventôs organisers to 
recognise staff who work behind the scenes in the financial services industry. 
 
One online voter, Fred Daniels from Sutton Coldfield, was chosen at random to 
win Ã250 to be invested with the wealth manager of his choice. Mark Kennedy  of 
Thornhill Investment Management won a Ã200 Red Letter Day voucher, sponsored 
by Focus Solutions, in a separate Systems in the City competition. 
 
 
The Securities Industry Conference and The Daily Telegraph Wealth Management 
Awards was sponsored by Accendo Markets, Broadridge Financial    Solutions, 
Cheviot Asset Management,  peterevans, MBA Systems, Vestra Wealth, Proquote, 
OMX Securities and Thomson Reuters-BETA Global. 

Clay Harris (ñMudlarkò) 

Carol Thatcher 
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Vestra Wealth 

Sue Concannon 
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Jonathan Green 
 JN Financial 

Sarah Soar 
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Aaron Heslehurst 
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Matt Rickard 
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  Dominic Tayler 
Cheviot Asset Management 

Charlie Mills 
Credit Suisse 


